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Brazilian Insurance
Confederation

a FenSeg & FenaPrevi

Brazilian General Insurance Federation Brazilian Open-ended Private Pension and Life Federation

A FenaSaude /& FenaCap

Brazilian Private Healthcare Federation Brazilian Capitalization Federation




The institutional
representation of the

insurance market

The Brazilian Insurance Confederation — CNseg is the
ultimate representative entity of the Brazilian insurance
market, with operations nationwide.

CNseg is composed of four associative Federations, which
represent the companies within the segments of General
Insurance, Open-ended Private Pension and Life, Private
Healthcare and Capitalization (*).

(*) Capitalization: a product similar to premium bonds, which is offered by private
companies.



General Insurance,
Open-ended Private
Pension and Life and
Capitalization

are segments regulated by the National Council of Private
Insurance — CNSP and supervised by the Superintendence of
Private Insurance — Susep.

The private
healthcare segment,

which encompasses health plans and health insurance, is
regulated and supervised by the National Regulatory Agency
for Private Health Insurance and Plans — ANS.



National Council of

The National Council of Private Insurance — CNSP is the Brazilian
Private Insurance System’s regulatory body, responsible for

setting policy guidelines and standards to private insurance.



Superintendence of
o
D

This is the regulatory body under the Ministry of Finance, responsible
for regulating the guidelines and standards established by

the National Council of Private Insurance and for the supervision

of the companies in the insurance, open-ended private pensions,
capitalization and reinsurance markets, as well as insurance

and reinsurance brokers.

Susep

www.susep.gov.br



National Regulatory Agency for Private Health

This is the regulatory agency linked to the Ministry of Health with the task of
promoting the public interest in private healthcare, regulating and supervising

the following types of companies: private health insurance, health management

organizations, dental organizations, self-insured plans, medical cooperatives,
dental cooperatives and non-profit health organizations.
Also, it deals with their relationship with medical providers

and consumers. ANS

www.ans.gov.br




The insurance industry plays an important role in the
Brazilian economy and society, contributing significantly

to the development of infrastructure, income generation

and composition of internal savings.
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insurance industry nominal growth

premium reached rate in 2015 was
0:365 ®116
billion in 2015 : /O

reinsurance industry
premium reached

R$ 365 billion in 2015, the equivalent
R$ °® to 6.2%" of Brazil's GDP, maintaining its

0 g historic positive performance and its
billion in 2015

Insurance industry premium reached

importance in the national economic

context. Reinsurance premium grew
the sector em 10 s over 7,9% to R$ 8.5 billion in 2015. The sector
p y employs over 148 thousand direct

workers and it was responsible for
R$ 15.1 billion in tax payments in 2015.

*Considering the new methodology announced

thousal’ld in March, 2015



an increase of a return on

Q15.2% éYZfZI.Z%

in technical provisions
and equity in 2015 in 2015

The sector closed 2015 with a nominal
premium growth rate of 11.6%. An
amount of R$ 234.5 billion was paid in
claims, capitalization prize draws, benefits
and redemptions. Technical provisions
and equity reached an amount of

R$ 802.9 billion in 2015, a 15.2% billion paid 1n

increase on the Previous year figure. Claims in 2015
A return on equity (ROE) of 21.2%

demonstrates the Brazilian Insurance

Market's strength and sustainability.
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Brazil’s main indicators in the international
insurance scenario in 2014 | Worldwide
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economy in
the world
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Brazil’s position in the insurance
premium ranking

O

Worldwide Latin America

Non-Life

SOURCE: Swiss Re, Sigma #4/2015
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& Brazilian Insurance Market in

Flgures
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Global
Vision

premium nominal
growth was

67.6%

from 2011 to 2015
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Global
Vision

Brazilian Insurance Market
premium by segments
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Within the Non-Life Insurance
lines, the biggest one is motor
Insurance, which represents
approximately 47% of the total
amount of non-life premium.
However, there 1s still space to
grow, since only 26.1% of Brazilian

vehicles have insurance coverage.
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Global
Vision

The biggest Brazilian insurance lines
R$ 365 billion

(*) PGBL Life

2.5% 349 Property
2.7%
(*) DPVAT
2.4%

(*) VGBL
23.6%

Health Capitalization
40.0% 5.9%
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(*) Vida Gerador de Beneficio Livre
(Free Benefit Life Generator) — VGBL:
in 2015 in terms of Premium an Insurance in which, during the
deferral period, the remuneration
of the mathematical provision for
benefits to be granted is based on
the profitability of the investment
portfolio. It is always structured
under a variable contribution model.

(*) Plano Gerador de Beneficio
Livre (Free Benefit Plan Generator)
— PGBL: An open-ended pension
plan in which, during the deferral
period, the remuneration of the
mathematical provision for benefits
to be granted is based on the
profitability of the investment
portfolio. It is always structured
under a variable contribution model.

Mortgage Marine/
0.9% Cargo
Agriculture 0.9%

Contributions
to PGBL, up to 12% of annual taxable

Extended Warranty income, are deducted from one’s

0,
0.8% tax base.
(*) Seguro DPVAT - Seguro
Obrigatorio de Danos Pessoais
Causados por Veiculos
Automotores de Via Terrestre,

Credit Life
2.3% Personal
Accidents

1.4% Traditional ou por sua Carga, a Pessoas
Pension Plans Transportadas ou nao (Compulsory
0.2% Insurance for Personal Injury arising

from Auto Road Vehicles or its Cargo
to Transported or Non-transported
People)
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The Private Healthcare segment,
which comprises insurers and
healthcare organizations, kept the
leadership in the total amount

of premium volume during the
last five years, with 40.0%

of the market share in 2015. It 1s
estimated that it has reached

71.7 million policyholders.



QOver the past five years, capitalization
companies have paid out more than
R$ 4.8 billion in prizes and over

R$ 65.4 billion has been returned to

soclety in the form of redemptions.

In 2015, the whole insurance market
paid R$ 234.5 billion in claims,
benefits, capitalization prize draws
and redemptions. From 2011 to 2015
the referred value grew 76.8%.
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Global
Vision

Brazilian Insurance Market claims
by segment and type of expense
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The Open-Ended Pension Plans pay benefits to
1ts policyholders and beneficiaries as redemptions
or annuities. These are due, for example, in case
of the policyholder’s death or his/her survival

after a certain age.

Capitalization prize draws are, on average,

R$ 4.2 million every working day.

In the General Insurance sector, the coverage
for personal injury caused by road vehicles

(DPVAT) constituted R$ 3.7 billion in claims

arising from 650 thousand events during 2015.
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CNseg

Brazilian Insurance
Confederation

Our mission is

to bring together key leaders, coordinate
policy-making actions, prepare the strategic

planning of the sector and represent the market
before national and international institutions.




The insurance

industry has an important role in Brazilian economy and
society. It contributes significantly to the development of the
infrastructure, and fosters income-generation and access to
supplementary health in the country.

, Promote greater

The Power integration of all participants in the insurance
O.f market: leaders thinking together, sharing
Union. business experiences, proximity of the regulatory
Y . . .
Qcnseg body, consumers and society in general, to build

an agenda that favors insurance expansion and
its sustainable growth.
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CNseqg's Board of

Directors

President

Marcio Seroa de Araujo Coriolano Bradesco Saude S/A

1st Vice-President

Jayme Brasil Garfinkel Porto Seguro Cia. de Seguros Gerais

Vice-Presidents

Mario José Gonzaga Petrelli Icatu Seguros S/A

Patrick Antonio Claude Sul América Companhia Nacional
de Larragoiti Lucas de Seguros

Solange Beatriz Palheiro Mendes FenaSaude

Marco Antonio da Silva Barros FenaCap

Edson Luis Franco FenaPrevi

Joao Francisco Borges da Costa FenSeg



Acacio Rosa de Queiroz Filho Chubb do Brasil Cia. de Seguros
Alexandre Malucelli J. Malucelli Seguradora S/A
Antonio Eduardo Marquez ACE Seguradora S/A

de Figueiredo Trindade
Fabio Lins de Castro Prudential do Brasil Seguros de Vida S/A
Francisco Alves de Souza COMPREV Vida e Previdéncia S/A
Irlau Machado Filho Notre Dame Intermédica Saude S.A
Jorge Hilario Gouvéa Vieira Sul América Companhia Nacional

de Seguros

Luiz Eduardo Loureiro Veloso Itad Seguros S/A
Marcelo Augusto Dutra Labuto Brasilprev Seguros e Previdéncia S/A
Nilton Molina Mongeral AEGON Seguros e Previdéncia S/A
Paulo Miguel Marraccini Allianz Seguros S/A
Pedro Claudio de Medeiros B. Bulcido Sinaf Previdencial Cia. de Seguros
Pedro Pereira de Freitas American Life Companhia de Seguros
Randal Luiz Zanetti Bradesco Seguros S/A
Wilson Toneto Mapfre Previdéncia S/A
Luiz Tavares Pereira Filho Fenaseg

Chief Executive Officer

Marco Antonio da Silva Barros CNseg
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Brazilian Insurance
Confederation

www.cnseg.org.br

Bethe B . com



